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Who We Are

Present in 60 countries with
regional offices in New York
City, Paris, Shanghai,
Singapore and Stockholm.

Serving more than 1 700
clients globally, including
Fortune 100 companies.

S

Thought leaders in Employer
Branding, publishing content
on C-suite level subjects.
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"\

Surveying more than
1.3 million career-seekers,
partnering with thousands of
universities and

PN

Our Employer Branding
content is published yearly in
renowned media, e.g. WSJ,
CNN, Le Monde,
BusinessWeek.

Helping the world& leading
organizations strengthen
their Employer Brands for

over 25 years.

Full service Employer
Branding partner, taking
clients from identifying
challenges, engaging talent
to measuring success.
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Sample client list

Some of the world® most attractive employers
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Universum in the Media

Universum Rankings and Thought leadership Publishers

B . .

TNopn>>  Bloomberg =~ BGRSEN. EECITIINAN CincoDias
CGWNMoney  [SpZ]] S s R TIORYE
FINANCIAL TIMES ~ THE WALL STREETJOURNAL EXAME SvD BILANZ

Kauppalehti fellionde De Gelegrasf THE STRAITSTIMES 4
Ehoctom R economia wumxerox  Forbes

- Th »
South China Morning Post I'HE Economic TIMES THE GLOBE AND MAIL



universum

2017 | Lebanon | All main fields of study

We help higher educational institutions

Universum is the global leader in the field of employer branding and talent
research. Through our market research, consulting and media solutions we aim to
close the gap between the expectations of employers and talent, as well as
support Higher Education Institutions in their roles.

Through our unique insight into the recruitment challenges of employers and the
dynamics of the talent market, we help nearly 2,000 colleges and universities
worldwide to:

ATTRACT

UNDERSTAND

Relevant employers to visit

campus MANAGE

The career preferences and
expectations of students and
alumni

IDENTIFY

The readiness for professional
life of your students and
alumni

The brand perception and
attractiveness of your
college/university
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What we cover In the report

EXECUTIVE SUMMARY
TALENT PROFILE

UNIVERSITY BRAND PERCEPTION

CAREER & EMPLOYER PREFERENCES
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About the Universum Talent Research and the target groups

THE QUESTIONNAIRE THIS REPORT

A Created with over 25 years of experience,
extensive research within HR, focus groups and

— / communication with our clients, students and Number of respondents
S g‘ professionals. GROUP 1
el | A Global perspective - local insight.

Your students

A Conducted via an online survey. The online link
was distributed via university and alumni-
networks, communities, the Universum Panel
and different local and global partners.

GROUP 2
RESPONDENTS

All students

A Students at higher educational institutions.
A Professionals with an academic degree
A Non-academics

FIELD PERIOD

November 2016 to July 2017

Total number of

E respondents in the survey 4 696




2017 | Lebanon | All main fields of study universum

Agenda

Find a summary of your
university brand
perception. See the
profile, career and
employer preferences of
your students and the
comparison groups.

1 EXECUTIVE SUMMARY
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Summary of your University Brand Perception (1/2)

universum

ASSOCIATIONS BASED ON THE UNIVERSUM DRIVERS OF UNIVERSITY ATTRACTIVENESS

REPUTATION & IMAGE CULTURE & STUDENT LIFE EMPLOYABILITY & FUTURE
OPPORTUNITIES
1. Highly ranked within its field 1. Friendly and open environment 1. Good reference for future career
2. Availability of financial aid and 2. Secure campus environment and/or education
scholarships 3. Social and recreational activities 2. High employment among graduates
3. Internationally acclaimed 3. Focus on professional development

TOP OF MIND ASSOCIATIONS

EDUCATIONAL OFFERING

1. Strong student support (e.g. tutors,
advisors, etc.)

2. Quality and variety of courses

3. Exceptional professors/lecturers




